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Abstract

In recent years, with rural revitalization becoming a national strategy, agriculture, as the foundation of
the national economy, has further highlighted its position. Leisure food sales have become a critical means
for farmers to reach success, making them an indispensable element of the agricultural economy. In
addition, the swift advancement of information technologies such as big data and the web, particularly 'new
retail', has opened up novel marketing models, allowing for a profound combination of online and offline
marketing for leisure food, thus creating both opportunities and difficulties. For a long time, Xinjiang
Huohuoya Food Company has been committed to serving the 'three agricultural issues' by cultivating the
leisure food sector for many years. However, in the face of the new market environment, adjusting and
optimizing product marketing strategies has become an urgent issue that needs to be addressed.

This thesis takes Xinjiang Huohuoya Food Company as the research object, utilizing various research
methods such as literature review, case analysis, and surveys, based on STP theory and the 4P marketing
mix theory. Upon analyzing the current state of Xinjiang Huohuoya Food Company's marketing strategies
and reflecting on the findings from the surveys, problems within the marketing mix strategy of Huohuoya
products are identified and their causes are analyzed. Utilizing tools such as PEST analysis, Porter's Five
Forces analysis and SWOT analysis, the thesis studies the marketing environment faced by the company
and proposes optimization suggestions for Xinjiang Huohuoya Food Company's marketing strategies,
forming conclusions that provide a basis for the company's marketing practice. The research finds that the
current marketing strategy of Xinjiang Huohuoya Food Company faces issues such as a relatively singular
and undifferentiated product, simplistic and unreasonable pricing rules, a singular marketing channel with
insufficient network development, and outdated promotional methods.

It analyzes the causes of these issues and offers targeted optimization strategies including product
differentiation and combination strategies, strengthening market-oriented pricing rule establishment,
enhancing the collaborative development of online and offline marketing channels, and improving the
innovation capabilities of online sales and new media marketing. Adapting to the ever-changing times,
focusing on customer needs and experiences, and maintaining good online and offline integration are all
strategies that can be advantageous for the company. Product marketing can gain competitive advantages
and ensure sustainable growth in the new era, as well as providing a benchmark for the marketing

transformation of similar traditional leisure food enterprises.

Key words: Featured Agricultural Products; Marketing Mix; Marketing Strategy Optimization
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