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Abstract

Under the context of the Cultural Nourishment of Xinjiang Strategy in the new era, the unique
characteristics and contemporary value of the red culture resources in the Xinjiang Production and
Construction Corps (hereinafter referred to as the "Corps") have become increasingly prominent. Currently,
with the acceleration of urbanization and intensified inter-city competition, traditional urban development
concepts are undergoing profound transformations, leading to continuous improvements in urban brand
identity design standards. Although the Corps has established a relatively complete system for urban brand
construction, visual identity design at the regimental and town levels still faces significant challenges. Most
visual identity developments at these levels remain at the preliminary stage of logo design, with regional
cultural elements—particularly those reflecting the Corps' distinctive red culture—failing to achieve
systematic exploration and innovative interpretation. Beiquan Town, Shihezi General Farm (hereinafter
referred to as "Beiquan Town"), as the "First Military Reclamation Town," boasts profound cultural
heritage. How to construct a visual identity system for regimental and town-level regions that integrates
historical inheritance with contemporary communicative power has become an urgent practical challenge.

This study takes Beiquan Town as a case sample, focusing on the visual identity design of regimental
and town-level regions under the lens of red culture. By establishing a research framework encompassing
"cultural symbol extraction, design strategy generation, and systematic practice," it explores innovative
pathways for constructing regional cultural brands in Corps regimental and town areas. The thesis is
divided into five chapters. The first part, the introduction, employs a literature review to analyze domestic
and international research trends, examining current practices in visual identity design for local
administrative regions from four perspectives. It then proposes the paper’s core arguments and innovations,
defining the concept of visual identity design for regimental and town-level regions within the framework
of brand identity theory. The second part presents a needs assessment and analysis of Beiquan Town’s
visual identity design, utilizing in-depth interviews and surveys to gather insights from government
officials, corporate employees, and residents. Combined with field research on cultural spaces and creative
shops, this section systematically diagnoses development opportunities and existing challenges, offering
strategic recommendations. The third part focuses on extracting and interpreting red cultural symbols from
cultural spaces, historical artifacts, historical records, red artistic works, and the red spirit spectrum,
proposing transformation strategies for Beiquan Town’s visual identity design and generating design
concepts. The fourth part details the design practice, including foundational system design, applied system
design, and innovative expressions of red cultural elements through IP development. This includes logo

design, mascot design, official materials, wayfinding systems, mini-program interfaces, and cultural



product design. The fifth part summarizes the project and outlines future prospects for the visual identity
design of Corps regimental and town regions.

By integrating red cultural resources in Beiquan Town and deeply exploring their cultural symbolism,
this study transforms cultural advantages into competitive brand assets. The research not only provides new
design methodologies for future scholars but also offers practical strategies for visual identity design in
other Corps regimental and town regions. Further studies could deepen the understanding of Beiquan
Town’s unique red cultural identity and explore more diversified integration approaches, paving the way for

broader opportunities in shaping and promoting the visual identities of Corps communities.
Key words:Red Culture; Corps Regimental Town; Visual Image Design; Cultural Symbol Extraction; IP

Innovation
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